
SOCIAL MEDIA FOR AN ANESTHESIOLOGIST ASSISTANT PROGRAM 
Background: Social media is a part of how education programs communicate
with prospective, current and former students and faculty. The University of
Colorado Anesthesiologist Assistant (AA) program has not developed a social
media presence and consider creating this in the coming year.

Methods: We will utilize the PDSA method to approach this problem (Figure 1). 

Data Collection: Data collection was done on May 20, 2022. When we looked at
the AA program accounts that were listed on the CASAA site, the data points we
sought included:

Results: Figure 1 presents our approach to considering social media for our AA
program. We have discovered that as of May 20, 2022, that 85% of AA
program’s have an Instagram account. Table 1 and 2 present some of the
results.

The two programs that had their first matriculating class start this year, (January
2022) Northeast Ohio Medical University and Nova Southeastern University-
Denver, have Instagram accounts established. As of June 17th, 2022, Indiana
School of Medicine has an Instagram account established for their program. The
only program found to not have an Instagram account is the University of
Colorado.

Figure 1. 
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Table2. 

•# of followers
•Date of first post
•Date of most recent post
•Total number of posts in April
•Average number of likes for their
last five posts
•Total # of posts

•Account content
•Target audience
•If the AAAA, employers or state
academies are following these
programs
•Attractiveness of the program (1-5,
1 being not attractive)

Conclusion/Discussion: Most AA programs have 
an Instagram account geared toward current 
and prospective students. AAAA and state 
entities engage with these programs on social 
media.  Instagram is a common form of social 
media presence for the majority of AA 
programs.

Table1. 
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